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Overview

• Questionnaire Results

• Website & Quick Poll

• Google Analytics

• Google Ad Words

• EFIC Newsletter

• Social Media

• Outlook
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Committee on Website & Newsletter

• Chair: Bart Morlion

• Vice-Chair: Nevenka Krcevski-Skvarc

• Members:

– Chris Wells

– Inara Logina

– Christel Geevels

• Content Manager: Melinda Borzsak
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EFIC.org

• Great array of educational
material available for download

• Facebook, Twitter and YouTube as
added ways of communication

• FAQ section for frequently asked
questions

• Careers section for international
job opportunities in pain
management

• Great use of the EFIC Headlines
section

• Many other updated sections (SIP,
Education & Training, Contributing
Membership, …)
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Quick Poll

• 54% of visitors were not aware
of the name change

• 34% of visitors read about it on
the website

• 8% of visitors heard about it at
the last congress

01.09.2015 Bart Morlion, Melinda Borzsak



Google Analytics
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Jan-March April-June

Visitors 9,854 9,751

Time spent 01:57 01:38

Returning Visitors 34% 37%

Countries UK, Italy, Germany, US

Direct Traffic 17% 17%

Keywords
efic, efic 2015, european journal of pain, efic vienna, 

efic congress 2015

Referrals
Google Ads, EFIC Kenes website, Facebook 

elsevier.com, aisd.it, wiley.com

Content Congress, Pain Schools, EJP, Meetings



Google Ad Words

• Targeted towards Europeans
searching for topics related to
pain, pain management, pain
research
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• Average number of 2,500-2,700 clicks per month
• Most used phrases: Pain treatment, leg pain, neck pain,       
chronic pain, pain medication, pain relief
• Increased site visits by up to 40% on a monthly basis



EFIC Newsletter

• Approx. 70 new subscribers

• A constant readership of 350-
400 individuals

• Well-received introduction of
„News from our Chapters“

• Positive feedback from both
EFIC members, contributors and
readers

• Boosted engagement between
EFIC and its national chapters
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Facebook
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Facebook
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• 956 Fans, main age group 25-44
• Based in Italy, Brazil, Portugal, UK, Spain, Greece, USA, …
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YouTube
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YouTube
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• 27 subscribers
• 5,902 total views
• over 9,798 minutes viewed
• Viewers from the UK, Austria, Italy, Germany, US, ... 
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Twitter

• 245 followers 

• Lot of interaction with other organizations, attendees, pain 
specialists

• Continuous use of #EFIC2015 for the EFIC Congress
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Outlook EFIC Congress
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• Twitter
Profile: @EFIC_org
Official hashtag: #EFIC2015
Constant interaction & engagement

• Facebook
Daily updates and roundups
Photoalbums
Answer queries, gather feedback

• Newsletter
Further coverage and recap of the congress
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Thank you for your time!
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